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The  Safe  Roads  Success  Story 


Putting  It  Together—  The  Safe  Roads  Success  Story  ♦ 


The  Western  Massachusetts  Traffic  Safety  Program 


Safe  Roads  is  a  comprehensive  community  traffic  safety  program.  It  was  developed  to  address 
traffic  safety  concerns  on  a  local  level.  Consulting  with  individual  towns.  Safe  Roads  service 
area  extends  to  all  of  Hampshire  County,  a  largely  rural  area  in  Massachusetts  consisting  of  one 
small  city  and  nineteen  towns.  Finding  viable  solutions  to  traffic  safety  issues  like  safety  belt 
usage  can  be  complex.  People  need  to  be  committed  to  changing  the  conditions  and  behaviors 
that  contribute  to  crashes.  The  program  provides  materials,  training,  expertise  and  hands-on 
assistance  to  communities  in  the  development  and  implementation  of  education,  enforcement 
and  engineering  initiatives  toward  the  prevention  of  traffic  crashes  and  injuries.  This  mini-grant 
program  is  just  one  example  of  Safe  Roads  efforts  to  reduce  traffic  crashes  and  resulting  fatalities. 

Safe  Roads 

99  Main  St.     Northampton.  MA  01060     413-585-1617 

Sponsored  by  the  Governor's  Highway  Safety  Bureau  and  Hampshire  County  Human  Services  Department 


Designed,  written  and  produced  by  Robin  Riessman  and  Christine  Driscoll 

January.  1995 

Funding  for  this  publication  was  provided  by  the  Massachusetts  Governor's  Highway  Safety  Bureau 
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•  Putting  It  Together—  The  Safe  Roads  Success  Story 


Introduction 
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afe  Roads  successfully  instituted  a  mini-grant  program  to  promote  the  use  of  safety  belts  in 
Hampshire  County,  Massachusetts.  That  is  what  "Putting  It  Together"  is  all  about  —  the  creative 
ways  that  community  groups  used  minimal  funding  to  increase  safety  belt  and  child  restraint  use. 

Safe  Roads  maximized  the  impact  of  $18,000  proyided  bv  the  Governor  "s  Highway  Safct\ 
Bureau  (GHSB)  by  dispersing  small  grants  of  $400  to  $2,000  to  a  variety  of  communitx  groups 
While  grants  may  have  been  small  in  comparison  to  the  overall  program  budgets  of  these  groups, 
the  amounts  were  certainly  enough  to  produce  high  quality  activities  with  a  safety  belt  focus  \n 
advantage  of  dispersing  small  grant  amounts  is  that  it  inspires  innovative  thinking. 

Some  of  the  groups  that  applied  for  and  received  funding  had  never  considered  traffic  safety 
a  programming  mission.  While  these  grants  developed  or  strengthened  a  commitment  to  traffic 
safety  programming  and  education  for  groups  awarded  mini-grants,  they  in  turn  allowed  the  Safe 
Roads  program  to  reach  mam1  more  people  than  it  could  have  otherwise.  Safe  Roads  awarded  1 6 
mini-grants  directly  impacting  an  estimated  16.000-20.000  people. 

A  valuable  lesson  was  learned  from  this  program.  Given  tools  such  as  technical  assistance 
and  funding,  community  groups  can  take  charge  and  implement  successful  traffic  safety  programs 
that  really  reach  people.  These  successful  prevention  programs  reflect  a  collaborate  c.  community  - 
based  model,  with  guidance  and  support  from  Safe  Roads. 

The  events  and  programs  developed  with  these  grants  were  innovative,  inventive,  and  targeted 
to  main  specific  audiences,  such  as  elders  and  elementary  school  children      Puppet  shows, 
songwriting.  and    juggling  were  employed  in  earning  the  safety  belt  message     The  ' 
approaches  are  detailed  in  the  stories  that  follow;  their  common  characteristic  is  ingenuity 

The  volunteers  and  staff  who  gave  their  time  and  effort  to  conceive  and  produce  the  proj< 
did  an  outstanding  job.  Special  appreciation  goes  to  all  of  them  Safi  /<■  *adi  is  also  grateful  to 
the  agencies  that  agreed  to  sponsor  these  projects  The  personal  commitment  to  safety  belt 
promotion  displayed  by  participants  and  volunteers  was  heartening  Of  course,  none  of  this  would 
have  been  possible  without  the  programmatic  and  financial  support  of  the  Governor's  Highwa\ 
Safety  Bureau 

Safe  Roads  hopes  that  the  following  descriptions  provide  incentive  and  encourage  thinking 
among  other  communities  about  how  to  implement  such  programming  The  sk\  is  the  limit  when 
inspired,  committed  people  with  minimal  funding  but  extensive  technical  support  have  the 
opportunity  to  create  traffic  safety  programs 


Safety  Belts 
Save  Lives 

•Car  crashes  are  the 
leading  cause  of  death 
to  Americans  from 
1-35  \ears  old 

•388  families  lost  lo\ed 
ones  in  car  crashes  in 
MA  m  1993  —and 
nine  out  often  victims 
were  not  wearing  safety 
belts 

•Over  75.000  people 
were  seriously  hurt  — 
that's  over  1.400  people 
a  week 

•In  case  VOU  are 
involved  in  a  crash. 
safety  belts  reduce  the 
risk  of  serious  injury  or 
death  by  about  50% 

•It's  proven  that  safety 
belts  save  In  es 
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•Putting  It  Together—  The  Safe  Roads  Success  Story  ' 


Fee-Fi-Fo-Fum,  Buckle  Up  'til 
The  Trip  Is  Dope 

Several  years  have  passed  since  the  days 
of  the  beanstalk.  Jack  is  a  little  older,  a  little 
wiser,  and  has  a  lot  more  responsibility...  he's 
about  to  purchase  his  first  car!  Jack's  mother 
is  back  on  the  scene  with  heartfelt  support  and 
staggering  statistics  for  her  anxious  son;  and 
the  Giant  has  returned  too.  It  turned  out  he 
wasn't  such  a  bad  guy  after  all,  and  as  fate 
would  have  it,  Jack's  mom  and  the  Giant  fell 
madly  in  love,  got  married,  and  now  the  Giant 
is  Jack's  stepfather.  As  Jack  says,  "The  Giant 
has  always  been  a  wonderful  step-dad,  but  boy, 
he's  pretty  strict  about  safety." 

Laden  with  advice,  Jack  sets  out  on  his 
unicycle  in  search  of  his  new  car.  What  he  finds 
is  a  fast-talking  salesman  named  Billy  Barooga 
who  wants  to  sell  him  a  "classic"  that  was  built 
"back  in  the  old  days  when  they  didn't  put  safety 
belts  in  cars."  Jack  is  almost  swayed  by  this 
smooth  talk,  but  ultimately  remembers  the 
Giant's  saying;  "Fee-Fi-Fo-Fum.  Buckle  Up  "til 
The  Trip  Is  Done."  He  convinces  Billy  of  the 
importance  of  wearing  safety  belts,  and  converts 
him  to  consistent  safety  belt  usage.  As  you  might 
have  guessed,  everyone  lives  happily  ever  after. 

Jack  and  the  Seat  Belt  is  an  auto  safety 
show  for  grades  one  through  three.  The  newest 
creation  from  the  minds  of  Bill  Ross  and  Brian 
Smith  of  Screaming  With  Pleasure  Productions 
(SWPP).  it  was  developed  with  a  $2,000  in  mi- 
grant from  Safe  Roads.  The  mini- grant  was 
used  to  develop  the  script,  purchase  costumes. 


and  pay  for  rehearsals  and  performances. 
Juggling,  unicycling,  clowning,  stilt-walking, 
music  and  magic  are  the  tools  they  use  to  craft 
a  new  and  inventive  sequel  to  an  old.  familiar 
tale  —  Jack  and  the  Beanstalk.  This  makes  it 
an  effective  and  fun  way  to  grab  the  attention 
of  audiences  in  order  to  give  them  a  very 
important  message  about  the  more  serious  side 
of  traffic  safety. 

Smith  and  Ross  started  Screaming  With 
Pleasure  Productions  about  six  years  ago  after 
a  chance  meeting  in  a  Northampton  park.  Since 
that  time,  they  have  created  programs  on  public 
health  issues  such  as  alcohol  and  drug  abuse, 
teens  and  tobacco,  and  date  rape.  They  now 
have  over  500  performances  under  their  belts, 
delivered  to  audiences  which  include 
kindergarteners,  college  students,  career  military 
officers  and  senior  citizens.  Safety  belt  use  is 
their  newest  theme. 

Thus  far,  three  performances  of  Jack, 
attended  by  over  1,000  people,  have  been 
produced.  Requests  for  more  are  coming  in 
faster  than  S  WPP  can  keep  up  with  them.  This 
is  a  truly  original  production,  combining 
entertainment  with  valuable  information  and 
thought  provoking  dialogue.  Like  covering 
brussel  sprouts  with  chocolate  sauce.  Screaming 
With  Pleasure's  Jack  and  the  Seat  Belt  makes 
the  important  message  of  safety  much  easier 
for  children  to  swallow . 

To   book   a    "Jack   and  (he   Seat    Belt " 
performance  for  your  group,  contact  SWPP  at 
POBoxS2.  Williamsburg,  MA  01096. 
413-585-0633. 


IN  BRIEF 

Project  Sponsor: 
Screaming  With 
Pleasure  Productions 
Mini-grant  Amount: 
$2,0 

Contact  Person: 
Andree  LeBlanc-R 
Screaming  With 
Pleasure  Productions 
PO  Box  82 
Williamsburg.  MA 
01096 
413-585-4  ■ 
Target  Audience: 
School  aged  children 
Emphasis: 

Oe\  elop  a  performance 
to  teach  children  the 
importance  of  wearing 
safety  belts 
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IN  BRIEF: 

Project  Sponsor: 

Hampshire  Youth 
2000  Coalition 
Mini-grant  Amount: 
$550 

Contact  Person: 
Margaret  Collins 
Hampshire  Youth 
2000  Coalition 
County  Courthouse 
99  Main  Street 
Northampton,  MA 
01060 

413-584-0867 
Target  audience: 
Adolescents 
Emphasis: 

Design  two  page  spread 
in  youth-created 
magazine  including 
cartoons  and  interviews 
on  the  importance  of 
wearing  safety  belts 
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12  Reasons  To  Wear 
A  Safety  Belt 

The  scene  is  an  editorial  staff  meeting.  The 
questions  fly  across  the  table:  Why  don't  young 
people  buckle  up?  Why  should  they  buckle  up? 
These  questions  relate  solely  to  young  people, 
because  these  are  young  people,  and  they 
compose  the  editorial  board  of  Youth  Are 
Publishing  (YAP). 

YAP  is  a  unusual  publication  because  it  is 
written  and  produced  by  young  people,  aged 
12-18,  who  are  solely  responsible  for  its  content. 
It  is  produced  under  the  sponsorship  and 
direction  of  the  Hampshire  Youth  2000 
Coalition,  a  nonprofit  empowerment 
organization  which  holds  as  its  mission 
exploring  and  nourishing  the  growth  of  youth 
through  education  and  the  collaboration  of 
its  members. 

With  the  support  of  a  Safe  Roads  mini- 
grant,  the  youth  involved  came  up  with  twelve 
creative,  and  rather  unique,  reasons  to  wear  a 
safety  belt.  These  appeared  on  one  page  of  a 
two-page  spread  on  safety  belt  usage  in  YAP's 
spring  issue.  Seventeen-year-old  cartoonist 
Piero  Procaccini  illustrated  the  statements.  The 
result  is  seen  on  page  3. 

Describing  how  he  developed  the  images, 
Procaccini  said,  "People  respond  better  to  visual 
things  —  pictures,  cartoons  and  photographs. 
Also  simple,  to  the  point,  using  humor.  Humor 
gets  people's  attention."  It  took  Procaccini  close 
to  five  hours  to  draw  the  cartoons.  Along  with 
the  text,  the  entire  page  took  nearly  fifteen  hours 
to  create.  Procaccini  feels  that  it  captures  the 
essence  of  the  importance  of  wearing  safety 
belts.  He  said,  "I  definitely  got  a  lot  of  response 
to  the  cartoons.  We  raised  the  issue  and  got 
people  talking  about  it.  At  this  point  in  our 
lives,  when  we  young  people  are  learning  to 
drive  and  getting  our  licenses,  it's  a  good  idea 
to  talk  about  the  issue." 


In  addition  to  the  cartoon,  YAP's  staff 
interviewed  young  people,  asking  the  question, 
"Should  you  be  fined  for  not  wearing  a  safety 
belt?"  Photos  of  the  respondents  and  their 
answers  to  the  question  were  put  on  the  second 
page  of  the  spread. 


"Humor  gets 
people's  attention." 


Diane  Welter,  the  adult  facilitator  for  the 
publication,  stressed  the  importance  of  giving 
youth  full  responsibility  over  both  the  content 
and  the  production  of  the  magazine.  She  said, 
"The  process  of  handing  the  responsibility  back 
to  the  young  people  makes  it  even  more 
important  to  them.  They  think  seriously  about 
what  to  include  and  how  to  reach  and  appeal  to 
their  peers.  That  stimulates  the  whole  process." 
YAP  has  youth  participation  at  every  level  — 
they  decide  on  content,  assign  tasks,  write 
articles,  develop  the  layout,  publish  and 
disseminate  the  magazine.  The  process  itself  is 
one  of  empowerment. 

YAP  used  the  Safe  Roads  mini-grant  of 
$550  to  pay  small  stipends  to  the  talented  youth 
who  produced  the  material,  and  to  assist  with 
publishing  costs.  Nine  thousand  free  issues  were 
distributed  through  schools  and  local 
teen  hangouts. 

YAP  has  received  a  great  deal  of  positive 
feedback  for  this  work  on  the  issue  of  safety 
belts.  Eldervision,  a  magazine  for  elders  in 
Massachusetts'  Pioneer  Valley,  reproduced  the 
one  page  cartoon  in  their  magazine.  A  local 
police  department  transformed  the  piece  into  a 
poster  and  distributed  it  at  a  local  event.  It  is 
now  seen  all  over  town  —  one  was  spotted  in  a 
local  chiropractor's  office  as  a  reminder 
to  buckle  up. 


Putting  It  Together—  The  Safe  Roads  Success  Story 


12  REASONS  TO  WEAR  A  SEAT  BELT  ! 

Text  by  Elizabeth  PufaJl.   Illustrations  by  Piero  Procaccini,  Northampton 


Concept  by  YAP  Editori.il  Board 
Funded  h\  Safe  Roads 
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IN  BRIEF 

Project  Sponsor: 

First  Call  For  Help 
Mini-grant  Amount: 

$400 

Contact  Person: 

Debra  Cohen 
First  Call  For  Help 
Jones  Library 
43  Amity  Street 
Amherst,  MA  01002 
413-256-0121 
Target  Audience: 
People  who  need  car 
seats  —  either  for  short 
term  use  or  because 
they  cannot  afford  them 
Emphasis: 

Collect  information  on 
available  car  seat 
loaner  programs  and 
publicize  these 
programs  to  increase 
use 


A  Gall  For  Safety 
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Car  seats,  like  clothes,  can  quickly  be 
outgrown,  so  many  people  do  not  want  to  invest 
in  them.  One  resource  often  sought  is  a  program 
that  will  loan  a  car  seat  to  a  family  with  small 
children.  Some  families  find  it  difficult  to  afford 
car  seats,  but  don't  want  to  risk  their  children's 
lives  when  traveling.  Car  seat  loaner  programs 
fill  the  need  by  doing  just  that  —  loaning 
appropriate  car  seats  for  periods  of  time  at  little 
or  no  cost.  First  Call  For  Help  is  a 
comprehensive  information  and  referral  agency, 
linking  people  and  organizations  with 
community  resources.  One  such  resource  is  car 
seat  loaner  programs. 

In  order  to  update  and  expand  its  resource 
and  referral  listing  for  car  seat  loaner  programs, 
First  Call  received  a  $400  Safe  Roads  mini- 
grant.  The  funds  assisted  with  printing, 
purchasing  supplies  and  staffing  for  this  special 
project.  Once  the  information  had  been  updated, 
they  promoted  the  loaner  programs  by  doing 
outreach  throughout  Hampshire  County.  Flyers, 
posters,  and  letters  about  existing  car  seat  loaner 
programs  were  designed,  then  distributed  to 
agencies  that  serve  parents.  Programs  such  as 
welfare  agencies,  birthing  centers,  day  care 
centers,  support  groups,  and  food  programs 
were  targeted. 


Debra  Cohen,  staff  person  at  First  Call, 
commented,  "The  response  was  great.  Within 
a  week  of  sending  out  the  flyers,  we  were 
inundated  with  calls  from  people  wanting  to  find 
out  where  they  could  borrow  seats." 
Grandparents  with  visiting  grandchildren,  and 
extended  family  and  friends  who  take  care  of 
other  people's  children  were  especially  interested 
in  borrowing  car  seats. 

Visibility  such  as  this  can  create  solutions 
to  unnoticed  problems  as  well.  One  local 
volunteer  transportation  service  that  brings 
people  to  medical  appointments  realized  that 
they  needed  access  to  seats  if  they  were 
transporting  a  sick  parent  with  a  child.  Cohen 
said,  "They  didn't  have  car  seats  and  didn't 
know  where  to  get  them."  A  local  loaner 
program  actually  gave  First  Call  car  seats  to 
be  used  for  this  transportation  service.  "Now 
we  can  give  out  seats  directly,"  said  Cohen. 

First  Call  staff  were  surprised  by  how 
quickly  people  responded  to  their  outreach. 
Debra  Cohen  said,  "I  thought  it  would  take  a 
lot  longer  for  this  to  catch  on.  I  feel  like  we  are 
really  making  a  difference  by  getting  this 
information  to  the  agencies  that  reach  the 
parents."  Cohen  was  also  pleasantly  surprised 
by  the  awareness  level  of  the  importance  of  car 
seats  and  safety  belts.  One  person  called  the 
hotline  and  told  of  a  car  crash  in  which  her  car 
turned  over  three  times,  and  she  walked  away 
unharmed.  The  caller  clearly  attributed  this  to 
safety  belts. 

First  Call  also  attended  a  human  services 
health  fair  where  they  demonstrated  the  proper 
use  of  car  seats  and  provided  lists  of  available 
loaner  programs.  In  this  way,  human  service 
providers  tell  clients  where  to  get  the  seats  and 
how  to  use  them.  In  addition,  safety  belt 
materials  were  displayed. 

Knowing  where  to  go  for  car  seats  increases 
their  use  —  First  Call  is  spreading  the  word. 
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We're  from 


and  we  buckle  up 


An  Advanced  Degree 
In  Buckling  Up 

Concerned  about  the  lack  of  safety  belt  use 
among  students  and  staff  of  the  University  of 
Massachusetts  (UMass)  in  Amherst,  the  campus 
Police  Department  decided  to  act.  Utilizing  road 
signs  and  bumper  stickers,  it  planned  to  reach 
both  employee  and  student  populations. 
Capitalizing  on  the  popularity  and  visibility  of 
the  University's  successful  basketball  team,  a 
logo  similar  to  the  one  the  team  uses  was 
designed  —  with  a  stylish  difference.  It  wears 
a  safety  belt.  The  award  winning  logo,  a 
variation  of  which  is  also  used  on  the  UMass 
Police  Cruisers,  was  reproduced  on  these 
promotional  materials. 

At  the  start  of  the  fall  semester.  Police 
Officers  and  Security  Guards  handed  out 
bumper  stickers,  along  with  a  brochure  donated 
by  the  Massachusetts  Governor's  Highway 
Safety  Bureau,  explaining  the  state  safety  belt 
law  and  the  importance  of  safety  belts.  This 
message  is  reinforced  by  full  size  traffic  signs 
and  smaller  signs  at  parking  lot  exits  reminding 
people  to  buckle  up. 

Sometimes,  the  way  to  a  person's  brain  is 
through  his  or  her  stomach.  Realizing  this,  the 
UMass  force  offered  incentive  coupons  for  a 
free  beverage  to  drivers  wearing  their  belts. 

Officer  Paul  Vlach  of  the  UMass  Police 
Department  stressed  the  need  to  foster  a  sense 
of  community  by  sending  the  message:  "We're 
from  UMass  and  we  buckle  up!"  This  slogan 
was  reproduced  on  a  bumper  sticker.  "We 
needed  to  use  the  good  image  and  educational 
level  of  the  UMass  community  to  influence 
ourselves  and  others  throughout  the  region.  We 


also  needed  to  remind  drivers  behind  the  wheel 
of  any  UMass  affiliated  car  that  they  should 
buckle  up  their  belts  too,"  said  Vlach. 

Of  particular  concern  were  on-campus 
travelers  who  use  belts  on  long  trips,  but  shun 
them  on  campus  and  local  town  roadway. 
These  part-time  users  are  important  to  reach 
because  most  crashes  occur  close  to  home,  or 
wherever  people  do  most  of  their  driving. 
Officer  Vlach  said,  "If  we  can  reach  them  now 
and  convince  them  to  buckle  up  all  the  time,  we 
can  directly  prevent  many  deaths  and  injuries 
and,  through  the  bumper  stickers,  create 
educated  emissaries  that  can  carry  the  message 
to  their  peers  back  home." 

When  asked  why  he  felt  the  project  was 
successful.  Officer  Vlach  said.  "The  entire 
Department  was  supportive  of  the  project,  and 
that  was  crucial  to  its  success.  Donation  of 
materials  and  labor  by  other  campus 
departments  for  the  signs  and  bumper  stickers 
really  brought  the  project  together." 


I 


IN  BRIEF 


Project  Sponsor: 
!  University  o( 
Massachusetts  Police 
Department 
Mini-grant  Amount: 
$1,500 

Contact  Person: 
Officer  Paul  A.  Vlach 
UMass  Police 
(Dept.  of  Public  Safet\  ) 
Dickinson  Hall 
Box  3  102') 
Amherst.  MA 01003 
413-545-2121 
Target  Audience: 
I  fniversit)  students  and 
staff 

Fmphasis: 

Promote  safety  belt  use 
through  an  educational 
campaign  to  a 
university  audience 


& 


•  Flitting  It  Together—  The  Safe  Roads  Success  Story  ♦ 


IN  BRIEF 

Project  Sponsor: 

Northampton  Police 

Department 

Mini-grant  Amount: 

$900 

Contact  Person: 

Sgt.  Brian  Rust 

Northampton  Police 

Department 

29  Center  Street 

Northampton,  MA 

01060 

413-584-0205 

Target  Audience: 

Community  at-large 

Emphasis: 

Use  a  popular,  existing 

event  to  promote  the  use 

of  safety  belts 


ffi^ 


Safe  Roads 

Northampton  Police  Department 

and  the 
Governor's  Highway  Safety  Bureau 

1  PLEDGE 

to  wear  my 

seatbelt 

and  to  encourage 

all  others  in 

my 

vehicle  to  do 

the  same 

Name 

Address 

Phone 

Make  A  Pledge 
To  Buckle  Up 


While  walking  through  the  annual  Taste  of 
Northampton  food  festival,  a  person  is 
inundated  with  the  sights,  smells,  sounds,  and 
tastes  of  the  diverse  flavors  of  that  city's 
restaurants.  Booths  from  the  dozens  of 
downtown  restaurants  overtake  an  area  parking 
lot.  But  nestled  between  the  sausage  and 
peppers  of  a  local  Italian  eatery,  and  the  foie 
gras  of  the  French  cafe,  is  the  Northampton 
Police  Department's  Buckle  Up  Booth.  While 
at  first  it  might  seem  a  strange  combination, 
the  Northampton  Police  enlisted  the  aid  of  local 
restaurants  to  promote  the  use  of  safety  belts. 

In  order  to  enter  a  raffle  that  used  donated 
gift  certificates  to  dining  hot  spots  as  prizes, 
attendees  had  to  sign  a  "Buckle-Up  Pledge"  (see 
above).  Over  1,200  people  signed  the  pledge 
and  got  a  chance  to  win,  while  Northampton 
Police  got  a  chance  to  remind  folks  of  the 
importance  of  wearing  safety  belts.  The  gift 
certificates  were  easy  to  obtain,  according  to 
Sgt.  Brian  Rust  who  organized  the  event.  "I 
called  up  and  said  that  we  were  doing  a 
promotion  to  encourage  people  to  wear  safety 
belts  and  that  we'd  like  to  give  away  a  free 
dinner.  The  first  four  restaurants  I  called  said, 
'Absolutely,  we  want  to  help.'" 

All  personnel  time  and  other  materials  were 
donated  by  local  restaurants,  the  Northampton 
Police  Department,  and  the  officers  themselves. 
Funds  from  a  Safe  Roads  mini-grant  were  used 


for  promotional  items  such  as  key  chains  and 
magnets.  Although  the  promotional  items  were 
a  small  part  of  the  project,  they  provided  two 
important  benefits.  They  act  as  a  gateway, 
drawing  people  in  so  that  they  can  receive  the 
important  message  about  safety  belt  use.  Also, 
they  are  tangible,  take-home  reminders  of  the 
importance  of  buckling  up. 

As  a  bonus,  police  officers  had  the  chance 
to  talk  with  participants  about  their  traffic  safety 
concerns.  Many  people  described  crashes  they 
had  been  in  and  how  safety  belts  had  saved  their 
lives.  A  number  of  people  talked  about  being 
in  very  serious  crashes  where  the  cars  were 
totaled.  According  to  Sgt.  Brian  Rust,  those 
people  became  "quite  religious  about  wearing 
their  safety  belts." 


Nestled  between 

the  sausage  and 

peppers  of  a  local 

Italian  eatery,  and 

the  foie  gras  of  the 

French  cafe,  is  the 

Northampton  Police 

Department's 

Buckle  Up  Booth 


Two  parents  came  up  and  described  a  crash 
their  daughter  had  been  in.  In  the  emergency 
room  they  saw  that  their  daughter  had  chest 
bruises,  but  the  injuries  looked  more  serious  than 
they  actually  were.  The  doctor  explained  that 
those  bruises  were  caused  by  the  safety  belt 
which  saved  her  life  by  keeping  her  strapped 


♦Putting  It  Together—  The  Safe  Roads  Success  Story  ♦ 


in.  Another  woman  came  by  the  booth  and  said, 
"If  I  don't  have  my  safety  belt  on  I  notice 
somthing's  missing  right  away." 

Rust  commented,  "What  was  interesting 
was  that  only  two  people  out  of  all  those  we 
spoke  to  had  anything  negative  to  say  about 
safety  belts.  I  think  safety  belt  use  is  becoming 
much  less  controversial.  It  was  an  issue 
everyone  felt  good  about." 

As  a  follow  up  to  the  pledge  drive,  the 
Northampton  Police  Department  also 
implemented  a  safety  belt  awareness  checkpoint 
and  numerous  school  programs.  "We  don't 
want  to  approach  this  issue  from  a  punitive 
perspective.  We  want  people  to  wear  them 
because  they  know  it's  a  good  and  safe  idea. 
We  are  creating  events  that  will  help  people  see 
this  and  we  reward  them  for  doing  so,"  said 
Rust. 

The  police  participants  seemed  to  benefit 
from  this  project  as  much  as  those  who  stopped 
by  the  booth  to  sign  a  pledge  and  pick  up  a 
promotional  item.  They  felt  appreciated  by,  and 
connected  to,  the  community.  And  the 
community  had  a  chance  to  chat  informally,  and 
share  their  concerns,  with  police  officers.  The 
Northampton  Police  Department  staff  are 
already  planning  for  this  annual  event  and  hope 
to  expand  their  participation  and  impact. 


Teen  Parents 
Access  Car  Seats 


Lots  of  car  seat 
loaner  programs  exist, 
but  the  one  instituted 
by  the  Easthampton 
Planning  Department, 
with  the  help  of  a  Safe 
Roach  mini-grant,  is 
special.  Its  target  is 
teen  parents,  and  it  is 
housed  in  the  local  high 
school.  Stewart 

Beckley,  Easthampton's  Town  Planner, 
commented,  "Knowing  the  histor\  of 
Easthampton,  which  historically  has  a  higher 
rate  of  teen  pregnancies  than  the  region  as  a 
whole,  this  was  a  target  group  we  wanted  to 
reach.  The  thought  was  that  younger  parents 
may  have  less  resources  to  afford  car  seats  and 
less  knowledge  about  the  need  for  car  seats." 

Thirty  five  car  seats  were  purchased  with 
the  Safe  Roads  mini-grant.  Staff  and  student 
volunteers  were  trained  in  the  proper  use  of  car 
seats  and  the  program  began.  Flyers  and  letters 
promoting  the  program  were  sent  to  day  care 
providers  and  other  human  service  personnel 
who  work  \\  ith  teenage  and  low  income  parents. 
Parents,  young  and  not  so  young,  began 
coming  to  the  car  seat  loaner  program  to  borrow 
seats  and  get  information  about  traffic  safet) 
issues.  The  project  also  distributes  curriculum 
and  informational  brochures.  In  addition,  the 
project  is  examining  the  possibility  ofsecuring 
additional  funding  for  more  car  seats 


IN  BRIEF 

Project  Sponsor: 
Town  of  Easthampton 
Mini-grant  Amount: 
$1,750 

Contact  Person: 
Stuart  Beckley 
Town  Hall 
-;  Main  Street 
Easthampton.  M  A 
01027 

413-529-1406 
Target  Audience: 
Teen  parents 
Emphasis: 
Make  car  seats 
available  to  teen 
parents,  a  population 
that  may  lack 
education  about 
their  importance 
and  or  the  resources 
to  obtain  them 


£ 


Putting  It  Together—  The  Safe  Roads  Success  Story  ♦ 


IN  BRIEF 

Project  Sponsor: 

Highland  Valley 
Elder  Services 
Mini-grant  Amount: 
$1,500 

Contact  Person: 
Debra  Hertz 
Highland  Valley 
Elder  Services 
320  Riverside  Drive 
Northampton,  MA 
01060 

413-586-2000 
Target  Audience: 
Elders 
Emphasis: 
Create  an  educational 
program  on  safety  belts 
for  elders  and  provide 
safety  belt  related  gifts 
for  participants 


Highland  Valley  Elder  Services 


Buckle  Up  For  The 
Ones  You  Love 


A  group  of  elders  view  a  videotape  on  safety 
belts  and  then  discuss  the  issue.  Voices  rise  as 
the  perceived  pros  and  cons  of  wearing  them 
are  debated.  Many  myths  are  dispelled. 

Seniors  are  a  high  risk  population  for  traffic 
crashes  and  resulting  injuries.  Buckling  up  is 
especially  important  for  this 
group,  but  because  safety  belts 
did  not  exist  when  they  were 
young,  many  of  them  have  not 
gotten  into  the  habit.  A 
workshop  was  developed  by 
Highland  Valley  Elder 
Services  with  a  Safe  Roads 
mini-grant  to  address  this 
issue. 

Materials,  including  a 
presenters     guide,     were 
produced    and   reprinted; 
audiovisual  aids  purchased; 
and  promotional  items,  such  as 
a  jar  grip  and  a  magnetic     V 
memo  board  with  the  message 
"Buckle  Up  For  The  Ones  You  Love,  " 
produced.  Highland  Valley  Elder  Services  staff 
then  gave  the  materials  to  staff  at  several  local 
Councils  on  Aging,  who  made  the  presentation. 

Highland  Valley  Elder  Services  is  a  private, 
nonprofit  agency  offering  a  wide  range  of 
services  and  resources  to  elders  and  their 
families.  The  agency  serves  residents  of  twenty 
four  towns  in  Hampshire  and  western  Hampden 
Counties. 

All  staff  time  for  the  development  of  this 
project  was  an  in-kind  donation  from  Highland 
Valley.  Volunteers  and/or  Council  on  Aging 
staff,  using  Highland  Valley's  materials, 
conducted  the  workshops. 


BUCKLE  UP  FOR  THE  ONES  YOU  LOVE 


v  M 


In  addition  to  hearing  about  the  importance 
of  wearing  safety  belts,  each  attendee  received 
one  of  the  aforementioned  promotional  items. 
Debra  Hertz,  Associate  Director  of  Community 
Programs  for  Highland  Valley  Elder  Services, 
stressed  the  importance  of  having  "gifts"  for 
all  those  who  attended  the  workshops.  "We've 
known  for  years  that  food  and  refreshments 
draw  people  to  events.  The  gift  does  the  same 
thing,"  said  Hertz.  "Elders  want  things  that 
are  useful  for  them.  We  tried  to  get  items  that 
were  durable  and  exciting 
"\  enough  so  that  people  would 
leave  with  a  positive  feeling. 
Things  that  are  used  everyday, 
like  the  memo  boards,  that 
constantly  reinforce  the 
message." 

One    group    that    was 

important  for  the  workshop  to 

reach  were  drivers  of  elders. 

Hertz  said,  "We  tried  to  reach 

elders  who  volunteer  or  are  paid 

to    drive    other    elders    to 

appointments.  In  this  way,  we 

were  not  only  reaching  the  elders 

J     who  drive,  but  maybe  even  more 

importantly,  getting  those  drivers 

to  make  sure  their  passengers  were  belted."  One 

such  organization,  Senior  Taxi  Services,  has 

shown  a  great  interest  in  the  program. 

Over  600  elders  have  already  attended  the 
workshop  at  various  locations;  and  Highland 
Valley  continues  to  get  additional  requests  for 
the  workshop. 

Highland  Valley  plans  to  keep  offering  the 
workshop.  It  will  continue  to  donate  staff  time 
to  the  effort,  and  has  plans  to  solicit  the  help  of 
local  businesses  to  donate  funds  for  additional 
promotional  items. 

As  an  agency,  Highland  Valley  had  never 
addressed  traffic  safety  issues.  Now  it  is  doing 
so,  and  is  committed  to  continuing. 


♦Putting  It  Together—  The  Safe  Roads  Success  Story  ♦ 


CHECKMATE 


Start  Your  Engines  -  Safely 

When  Shaw  Gay  turns  the  ignition  in  his 
car,  the  startling  sound  of  thunder  explodes  from 
the  tailpipe.  Judging  from  the  noise  alone,  it 
might  seem  that  Gay  is  in  for  a  wild  ride.  But 
for  him,  safety  always  comes  first. 

Gay  drives  a  souped-up  1971  Chevrolet 
Chevelle  drag  car  —  a  red-eyed,  black  horse 
painted  on  its  side.  And  with  550  horsepower 
this  car  doesn't  only  look  fast. 

He  calls  the  car  "Checkmate"  and  wherever 
he  goes,  children  are  interested. 

"Gotcha,"  is  what  Gay  says  to  himself  when 
a  child  approaches  Checkmate,  because  once 
he  catches  a  young  ear,  Gay  doesn't  let  it  go 
until  he  has  delivered  his  lesson  on  the 
importance  of  wearing  safety  belts. 

This  year  at  the  Belchertown  Community 
Fair  in  Belchertown,  Gay  and  Checkmate  were 
only  one  "vehicle"  for  educating  children  and 
adults  alike  about  safety  belt  use.  Additionally, 
Vince  and  Larry,  the  crash  test  dummies,  joined 
Gay  in  Checkmate  to  lead  an  opening  parade. 
Along  the  parade  route.  Buckle  Bear  distributed 
"Belchertown  Buckles  Up  For  Love"  balloons 
to  wide-eyed  children. 

Later  that  day.  Buckle  Bear  read  stories 
about  the  importance  of  safety  belts  to  children 
resting  under  a  tree.  .Jack  and  the  Seal  Belt,  a 
high  spirited  theatrical  event,  was  also  offered. 
While  children  watched  the  performance,  their 
parents  were  promising  to  buckle  up  for  at  leasl 


two  weeks  by  signing  pledge  cards.  As  an  added 
bonus,  all  those  who  signed  pledge  cards  were 
entered  in  a  raffle  for  a  deluxe,  top  of  the  line 
car  seat  donated  by  a  local  contractor. 

Although  safety  belt  use  was  a  prominent 
feature  of  this  event,  this  fair  has  been  around 
for  over  1 50  years  —  longer  than  cars,  let  alone 
safety  belts.  But,  "It  Takes  a  Village  to  Raise  a 
Child,"  a  parent-based  group  that  addresses 
substance  abuse  and  other  issues,  the 
Belchertown  Police  Department,  and  Shawn 
Gay  all  teamed  up  to  incorporate  mes^ 
about  the  importance  of  wearing  safety  belts 
at  the  fair  this  year. 

Judi  Shattuck,  co-coordinator  of  the  "It 
Takes  a  Village  Program"  and  co-organizer  of 
the  event,  recognized  the  importance  of  the 
volunteer  commitment  of  Shawn  Gay  and 
others,  "It  involved  volunteers  on  every  lei  el. 
Also,  it  was  an  opportunity  for  volunteers  to  be 
a  part  of  an  educational  force  in  the  community. 
That's  what  it's  all  about." 

To  augment  the  work  of  the  volunteers,  a 
$2,000  Safe  Roads  mini-grant  purchased 
curriculum,  promotional  items  and  ihe./ack  and 
the  Seat  Belt  performance. 

As  Belchertown  Police  Officer  JeffSendek 
said,  "We  live  in  the  community.  We're  part  of 
it.  This  is  our  way  of  giving  back  to  it.  to  make 
sure  the  kids  are  safe,"  adding  that  his  o\\  n  t\\  o- 
yearold  daughter  won't  let  him  start  the  famil\ 
car  until  her  doll  is  buckled  up. 

Portions  of  this  article  originally  appeared in 
The  Daily  Hampshire  Gazette  Reprinted  with 
permission. 


IN  BRIEF 

Project  Sponsor: 

Belchertown  Police 
Department  and  the  It 
Takes  A  Village  To 
Raise  A  Child  Program 
Mini-grant  \mount: 

00 
Contact  Person^: 
Officer  Jeff  Sendek 
Belchertown 
Police  Department 
P.O.Box  901 
Belchertown.  M  \ 
01007 
413-32 

Judi  Shattuck  or 
Erica  Morrison-Bra/itis 
It  Takes  A  Village 
To  Raise  A  Child 
47  Blue  Meadow  Road 
Belchertown.  M  \ 
01007 
413-323- : 
Target  Audience: 
Communh)  o\ 
Belchertown 
Fmphasis: 

Incorporate  satctN  belt 
education  into  an 
existing  e\  ent  to  reach 
both  children  and  adults, 
while  invoh  ing 
communis  people  in  the 
education  effort 


£ 


•Putting  It  Together—  The  Safe  Roads  Success  Story  ♦ 


IN  BRIEF 

Project  Sponsor: 

Dorothy  M.  Breor 
Elementary  School 
Mini-grant  Amount: 
$800 

Contact  Person: 
Geraldine  Smith 
Hatfield  School  System 
33  Main  Street 
Hatfield,  MA  01038 
413-247-5010 
Target  Audience: 
Elementary  school 
children  and  the 
community  at-large 
Emphasis: 
Involve  children  in 
creating  an  expressive 
form  of  art  which 
encourages  and  explains 
the  use  of  safety  belts 


Welcome  To  The 
Seat  Belt  Safety  Show 

Hey  everybody,  hear  what  we  say 
About  driving  in  your  car  in  a  safer  way 

You  don 't  buckle  up;  you  think  that 's  cool 
But  wait  'till  an  accident 
Then  you  're  the  fool 

Lives  are  precious,  however  old 
Make  buckling  up 
Your  safety  goal 

Remember  now  all  the  stories  you  saw 
And  use  your  safety  belt 
It 's  the  law! 

This  rap  song  was  the  finale  of  the  Seat 
Belt  Safety  Show  performed  by  fifth  grade 
students  at  the  Breor  Elementary  School  in 
Hatfield,  Massachusetts.  This  and  all  the  songs, 
skits,  and  commercials  that  came  before  it  were 
created  by  students,  for  students,  with  the 
assistance  of  a  professional  theater  artist,  to 
increase  awareness  of  the  importance  of  safety 
belts  among  their  peers. 

The  group  of  fifth  graders  were  assisted  in 
the  development  of  the  performance  piece  by 
professional  theater  artist  Lisa  Enzer.  To  begin, 
Enzer  had  the  students  discuss  their  own 


experiences  in  vehicles.  They  had  many 
experiences  to  share.  She  then  helped  them  to 
define  issues  from  those  experiences  and  to 
explore  those  issues  by  creating  skits,  songs, 
and  commercials  about  them.  Humor  and 
improvisation  were  encouraged.  For  example, 
one  young  girl  spoke  about  her  grandfather  who 
didn't  buckle  up  —  so  the  kids  created  a 
commercial  of  the  student  pleading  with  him  to 
use  his  belt.  Enzer  met  with  the  group  about 
five  times  to  refine  the  show  and  rehearse  it. 
The  young  actors  then  toured  all  classrooms  in 
the  school  to  present  their  performance. 

Geraldine  Smith,  principal  at  Breor 
Elementary,  described  the  deep  thought  that 
went  into  writing  the  script.  "The  children  really 
had  to  think  about  what  it  meant  to  wear  a  safety 
belt.  The  whole  exercise  was  very  powerful 
for  them.  Ms.  Enzer  facilitated  and  guided  them, 
but  did  not  tell  them  what  to  do.  The  ideas 
came  from  them." 

Enzer  added,  "In  all  the  years  that  I've  been 
working  with  theater  and  kids,  I  have  found  that 
the  most  intense,  effective  programs  happen  with 
peer  performances.  Kids  identify  with  their 
peers,  and  it  really  affects  them." 

Having  the  children  create  the  performance 
and  then  produce  it  for  their  schoolmates  made 
the  experience  theirs,  and  infinitely  more 
connected  to  their  reality.  Geraldine  Smith 
added,  "We  are  very  much  into  using  peer 
education.  We  have  peer  mediators,  pen  pals, 
and  writing  buddies.  This  safety  belt  project 


♦Putting  It  Together—  The  Safe  Roods  Success  Story  ♦ 


seemed  like  a  natural  progression  —  a  very 
natural  way  for  this  message  to  get  across 
instead  of  adults  telling  children  what  they 
should  do." 

In  addition  to  the  performance,  children  in 
all  classrooms  created  banners  to  hang 
throughout  the  school,  and  participated  in  a 
bumper  sticker  design  contest.  The  winning 
design,  depicting  a  seat  belt-wearing  penguin 
extolling  "Don't  Be  A  Fool.  Seat  Belts  Are 
Cool!"  is  now  seen  on  bumpers  all  over  town. 
Through  these  activities,  students  school-wide 
were  involved  in  the  project.  And  the  bumpers 
stickers  serve  as  a  follow-up  reminder  from  the 
school  to  the  whole  community  to  buckle  up 
when  traveling,  while  reinforcing  the  message 
given  in  the  peer-led  performances. 


DON'T  BE  A  FOOL, 


BUCKLE 


An  $800  Safe  Roads  mini-grant  funded 
Enzer's  time,  picked-up  the  cost  of  supplies  for 
the  performance  and  covered  the  cost  of  printing 
the  bumper  stickers. 

The  program  reached  each  student  in  the 
school  with  a  fun  and  entertaining  message 
about  the  value  of  wearing  safety  belts  — 
created  by,  for,  and  about  them.  The  importance 
of  tapping  resources  that  already  exist,  like  the 
talent  of  these  youngsters,  to  effect  behavior 
change  should  not  be  underestimated.  As  Lisa 
Enzer  says,  "It's  a  critical,  valuable  tool  for 
educating  people  and  reinforcing  information 
such  as  the  importance  of  wearing  safety  belts." 
Safe  Roads  couldn't  agree  more. 

To  book  some  lime  with  Lisa  Inzer,  call  her  at 
413-367-2658.  or  write.  455  Chestnut  Hill 
Road.  Montague,  \f.l  01351. 


Transporting  Safety 

Family  day  care  providers  have  a  new  tool 
to  reach  their  charges.  The  Child  Care  Focus 
Program  has  created  a  curriculum  kit  about 
safety  belts  and  transportation  safety  which  is 
now  borrowed  by  family  day  care  providers  and 
child  care  centers. 

The  Transportation  Kit  includes:  books, 
puzzles,  traffic  signs,  vehicles,  and  a  miniature 
village.  Children  play  with  the  materials  and 
explore  the  village.  Following  this  exploration, 
the  teacher  or  primary  care  provider  begins  an 
activity  on  safety  belts. 

Child  Care  Focus  is  a  resource  and  referral 
program  for  daycare  providers  and  those 
looking  for  day  care  provision.  David  Dann. 
director  of  Child  Care  Focus,  stressed  the 
importance  of  active  learning.  "The  appealing 
part  of  the  curriculum  kit  is  that  it  is  a  project 
where  children  learn  by  doing.  It  is  very 
interactive."  said  Dann. 

In  addition  to  the  curriculum  kit.  The  Child 
Care  Focus  Program  used  their  $900  Safe 
Roads  mini-grant  to  purchase  three  infant'' 
toddler  car  seats  for  the  Amherst  Famih  Center 
Ride  Share  Program.  "We  needed  to  pro\  ide 
safe  transportation  for  children  coming  to  the 
center."  said  David  Dann.  Materials  on  the 
correct  use  of  car  seats  are  also  distributed. 

Passenger  safety  is  now  incorporated  into 
Child  Care  Focus'  every  day  work.  Through 
the  curriculum  kit.  traffic  safety  and  the  use  of 
safety  belts  are  being  introduced  to  a  w  hole  new 
generation.  By  purchasing  the  ear  seats,  Child 
Care  Focus  is  practicing  what  it  preaches 
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Flitting  It  Together—  The  Safe  Roads  Success  Story  ♦ 
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Professor  Eyyberts 
laboratory 

We  were  going  on  an  eggscursion! 
We  were  going  to 

visit  my  cousin,  Eggs  Benedict! 
We  were  all  so  eggscited! 
We  were  going  eggstra  fast! 
We  were  eggsceding  the  speed  limit! 
We  were  at  the  freeway  eggsit! 
When  suddenly,  Whap!  Smack!  Crack!! 
We  were  all  scrambled  eggs! 

Costumed  egg  puppets  elicit  giggles  from 
the  assembled  as  the  puppets  use  puns  to  stress 
the  importance  of  wearing  safety  belts  when 
riding  in  a  car.  Designed  for  use  with 
kindergarten  through  third  grade  students, 
"Professor  Eggbert"  models  the  correct  use  of 
safety  belts,  while  "Eddy"  argues  against  safety 
belts,  and  suffers  the  consequences. 

Professor  Patricia  Wisocki  of  the 
Psychology  Department  at  the  University  of 
Massachusetts-Amherst,  collaborated  with 
John  Tierney,  the  puppeteer  responsible  for 
bringing  "Professor  Eggbert"  and  friends  to  life, 
on  developing  the  characters  and  the  script. 
Having  observed  Tierney' s  previous  work  with 
puppets,  Dr.  Wisocki  thought  it  was  natural  to 
apply  their  use  to  passenger  safety  issues. 
Professor  Wisocki  said,  "I  was  looking  for  a 
good  vehicle  to  reach  elementary  school 
children.  It  is  easier  for  them  to  digest  material 
when  it  is  humorous.  Retention  is  better.  With 
this  age  group,  puppets  are  an  excellent 
educational  vehicle." 


Tierney  understands  his  audience  —  he  is 
working  on  a  doctorate  in  Early  Childhood 
Special  Needs  Education  at  the  University.  His 
dissertation  is  on  puppetry  as  a  way  of  teaching 
children.  To  reinforce  the  message  of  the  puppet 
show,  safety  belt  curricula  is  left  for  teachers 
after  the  show. 

All  development  and  rehearsal  time  for  this 
show  was  donated  by  Tierney  and  Wisocki.  The 
$1,500  Safe  Roads  mini-grant  was  used  to 
purchase  materials,  and  fund  the  performances. 

Success  breeds  repetition.  The  puppet  show 
has  been  put  on  in  fifteen  Hampshire  County 
elementary  schools  thus  far.  Additional  schools 
are  requesting  the  program.  As  one  teacher  put 
it,  "The  children  are  drawn  to  the  magic  of  the 
puppets.  They  talked  about  it  for  days." 

To  book  this  puppet  show  in  your  school, 
contact:  John  Tierney,  169  Browning, 
Wakefield,  RI  02879,  401-789-1749. 


A  Scene  From  The  Lab 


si 


Eddy:  But  I  don't  need  a  safety 
belt  Professor  —  my  father 
never  wears  seat  belts  when 
riding  in  the  car. 

Professor:  Yes,  Eddy,  but 
remember,  your  father  is  a  hard 
boiled  egg!  Your  shell  is  fragile, 
you  could  have  a  crack-up,  just 
like  Humpty  Dumpty. 

Eddy:  Humpty  Dumpty? 

Professor:  Eggsactly!  He  was 
a  good  egg  Eddy,  just  like  you. 
But  when  he  had  his  great  fall, 
his  brains  got  scrambled  and 
they  had  to  make  egg  salad  with 
him,  and  that  is  not  an 
eggsageration. 
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•Putting  It  Together—  The  Safe  Roads  Success  Story  • 


Reach  On  Back 
And  Buckle  That  Belt 

Car  safety  for  you  and  me 
Car  safety  for  the  family 
Car  safety,  don  't  forget  that 
Or  you  might  have  an  accident 


Reach  on  back 

And  buckle  that  belt 

Or  else  you  might  hurt  yourself 

If  you  don  7 

You  '11  be  in  a  mess 

Wear  your  safety  belt  like  all  the 


* 


rest. 


This  Public  Service  Announcement  (PSA) 
can  be  heard  on  radio  station  WRNX  of 
Amherst,  Massachusetts.  It  was  not  written  by 
a  professional,  but  by  a  group  of  nine  and  ten 
year  olds  at  a  summer  camp  sponsored  by  the 
town  of  Amherst's  Leisure  Services  and 
Supplemental  Education  Department. 

The  children  were,  however,  assisted  by 
professional  songwriter  Roger  Tinknell,  whose 
time  was  purchased  with  a  Safe  Roads  mini- 
grant  of  $1,200.  He  helped  the  children 
understand  the  elements  of  a  quality  song;  as 
well  as  how  to  generate  lyrics,  a  good  melody 
and  music.  "We  tried  a  lot  of  musical  styles — 
from  sad  sounds  to  happy  sounds  to  rock  and 
roll  to  rhythm  and  blues.  They  liked  the  style 
of  rhythm  and  blues.  I  reminded  them  of  the 
audience  and  how  they  had  to  keep  it  catchy 
and  short  —  something  people  can  understand 
if  they  heard  it  once,"  said  Ticknell. 

Ticknell  also  commented  on  the  children's 
creative  process.  "I  gave  them  the  theme  of  car 
safety  and  they  expanded  on  it.  "  Ticknell  feels 
performing  is  a  natural  for  some  kids.  "I  had 
the  kids  take  turns  singing  the  lines  of  the  songs 


into  a  microphone,  they  got  a  real  charge  out  of 
that,"  he  said.  Ticknell  took  the  finished  product 
to  his  studio  to  rerecord  it.  add  percussion  and 
make  it  professional  sounding  for  the  radio 
spots.  The  songs  were  also  performed  live  for 
other  kids  at  the  camp. 

Steve  Stoia  was  the  coordinator  of  the 
project  for  Amherst  Leisure  Services,  the  tow  n 
department  charged  with  providing 
community  activities  from  sports  to  adult 
education  to  Amherst  area  residents.  He 
commented,  "I  believe  that  the  arts  are  a  very 
strong  tool  for  educating  children.  Kids  should 
have  fun  while  they  learn.  It  was  an  excellent 
way  to  address  safety." 

Stoia  was  struck  by  the  existing  personal 
knowledge  base  that  the  children  alread>  had 
about  car  crashes  and  about  safety  belts.  "The 
litmus  test  for  me  was  that  every  kid  had  a 
anecdote  about  a  car  crash  that  the\  were 
bursting  to  talk  about.  This  suggested  to  me 
that  this  was  a  very  relevant  topic  for  them."' 

When  asked  whether  Amherst  Leisure 
Services  had  any  additional  safety  plans.  Stoia 
said,  "We  have  a  commitment  and  obligation  to 
have  a  safety  curriculum.  In  fact,  the  whole 
summer  was  filled  with  safety  messages  and  we 
intend  to  continue  the  message  in  programs 
from  now  on." 

It  is  hoped  that  the  radio  message  will  reach 
many,  as  the  sound  of  a  child's  voice  is  unusual 
on  the  radio.  As  Roger  Ticknell  said.  "I  think 
people  will  get  a  really  big  kick  out  of  them. 

they  are  really  cute ." 

Roger  Ticknell  is  available  to  replicate  this 
project.  He  can  he  contacted  at  Roger 
Ticknell.  PO  Box  332.  \fontaguc.  MA  01331. 
413-367-9715. 
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